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Educational Qualifications

e Ph.D. Guru Nanak Dev University, Amritsar.
e MBA (Major: Marketing, Minor: International Business) from UBS, Panjab University,
Chandigarh.

Area of Research

e Marketing Strategy and Innovation
e Changing Business Trends in Indian and Foreign Markets.
e Marketing by MSMEs
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e Participated in ISB Leadership Summit held at Indian School of Business (ISB), Mohali, India,
November, 21, 2014.

e Contract Faculty in Higher Education Institutes: Will it improve Education, paper presented at 9™
Annual International Conference on Public Policy and Management at Indian Institute of
Management(lIM) , Bangalore, India, August, 11-13, 2014.

e Internet Marketing; A beneficiary Tool in Marketing paper presented at International Conference
on Emerging Trends in fashion, Footwear and Business Management at Footwear Design and
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Authored Books:

Marketing Practices and Strategies of Small Scale Industry ( ISBN NO 978-3-659-15342-6) published
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